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since 2017

The majestic Alps and the ultimate
ski experience loom ahead and, under the
snow-covered rooftops, time stands still.
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living the high life

What’s in a name? In the case of helvet — an entire nation’s spirit. helvet

is Switzerland. It embodies the soul behind Swiss-made and Swissness.
It’s a tribute to all that this great country has done and will do.

helvet is the genius of watchmaking, the unparalleled
beauty of the mountains, the thrill of freeriding, the taste
of chocolate, the hope for a green future, and the vision
of Switzerland as an oasis in a turbulent world. helvet is
neutrality and expertise. It embodies both the local and
the international. Side by side, en téte a téte. helvet is a
promise of fulfilment, quality, luxury, and authenticity. It is a
symbol of our know-how and our ability to pass that on —
one foot planted in tradition and the other reaching forward
to the future. It is the alchemy that connects yesterday to
tomorrow and here to everywhere else. helvet is arally cry
for celebrating everything the country is doing, embodied

under a single brand name. With the dexterity of a Swiss
knife, helvet acts as a bridge between the 1001 different
facets that make up what it means to be Swiss. helvet was
created to embody this message and to share it with the
world - on paper, of course and in high-end magazines
dedicated to the world’'s great- est ski resorts, including
Zermatt. It's about enjoying the best in life and the constant
reinvention of what that means — from food and wine to
the most modern superchalet with an echo of the moun-
tains and forests in all of their glory. helvet is Switzerland.
lts logo unites the hashtag and the Swiss cross, a union of
today’s digital era and the traditions that make us whowe are.
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living the high life

Distribution & key figures

Available in Zermatt for more than 5 months in the winter season 2025-2026, with
more than 180 distribution points! Qualified distribution in the famous commercial
avenue of Bahnhofstrasse: sports shops, fashion boutiques, jewellers, restaurants,
banks, tea rooms, guide offices, notaries, lawyers, doctors, dentists, hairdressers...
The magazine is deposited in 5, 4 and 3 star hotels (there are more than 222 lo-
cally), chalet rentals and real estate companies. It is also available in Tasch, the
arrival and departure point for the resort, in the 8 taxi/limousine companies.

helvet magazine is also sent by post to international sports federations, multina-
tionals, some airport lounges, private banks and kiosks in Switzerland'’s largest
cities. Copies are distributed by Renzi Communication to over 800 outlets in 20
Swiss towns and cities, including Geneva, Verbier and Crans-Montana.

Publication pecember 9, 2025 to April 30, 2026

Number of pages 16 pages

3 languages english | Deutsch | Frangais

Global pr It run 23500 copies

Lang uage distribution English 10’500 copies German 6’500 copies French 6’500 copies

Distribution area so % in Zermatt and its region, the rest 20 % in Switzerland

helvet Zermatt mediakit 2023-2024



Zermatt

The king of Alpine skilng

Wandering
tastebuds

Zermatt restaurants with glebal flavours

While it’s certainly unusual to
overdose on cheese fondu and
cured meats, sometimes you
simply crave an ethnic culinary
experience. Zermatt's cosmo-
politan clientele means there are
plenty of delicious international

options to choose from. ) LS y
If you're looking for altitude, look no further than Zermatt. Reach-

ing heights of 3,899 m, it’s the highest ski area in the Alps. Here,

ASIAN MYSTERIES

When it comes to dining. Asian options — and especially a host of Su[‘[‘ounding mountains over 4.000m guarantce excep-
Japanese restaurants — are always popular, and Zermatt is 5 ]
no exception. Shogun, sl the Hotel Continental, offers all tional panoramas and some of the best snow on the conti Tl

the Japanese classics you know and love: edamame, gyoza,
ramen. salmon teriyaki and, of course, mochi for dessert.

‘ ki henet 2
The three chel™s menus are also reasonably priced.

AL ils new location inside the Schweizerhol Hotel, Myoke '
(13 points with Gault&Millau) features dedicated menus for ” ; ;
a prix-fixe option or teppanyaki along with a sushi counter. s
Enjoy watching the impressive juggling of the grill chel while

ihe sy other chefs expertly roll and cut nigiri, sashimi, maki and

Al La Wufa, South Armerican ol 35 MR Wit JaDaress Iraditions: i Pkl temaki. The high-quality ing cdients are flawless, the dish-

iy o ware is elegant, and the ecl is always grilled to perfection.
v 1
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living the high life
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At the CERVO, time seems 1o show down inthe shelter of this
valley. Having grown over the years, the establishment now
has seven chalets with views of the Matterhorn that are just
above Fermatt’s lown centre. IUs the perfect vantage point.

Forget the mom-and-pop joints or the stully 5-star hotels,
Despite the delightful sofiness of the Histens beds, one
doesn't come to the CERVO 1o sleep. One comes here for a
different experience, in an inviting and relaxed stmaosphere,
against a backdrop of meticulous attention to detail and
highly dedicated personnel.

The CERVO's motto, Beyowd Exploring, is tied to the hotel's
founding m " ", Lauber, to
¢ the hotel of the future. Going above and beyond
w concepd that's popular in gastronomy, the CERVO
has invented its own concept: “glocalisation”, a happy mar-
ringe between local and global. On one side: Alpine values
and traditions, the peace that comes with intangibility and
ion in a preserved village, steeped in the history
region. On the other: a wish to capture the
| influences that are driving today's desires.
travelling the globe and racking up CO2 like
al nomads, why not experience something berter,
all under one roof?

TABLES AND PHILOSOPHIES

The well-named Bazaar sets the tone, Iis eclectic orientalist
décor vibrates with energy, encouraging gatherings while
r cooked between Istanbul and

xing here. more like an immac-
and small plates with authenti-
cally exolic notes, Some known. Some less known. Some
completely unknown, Almost all cxclusively vegetarian.

Al the CERVO, ecalogical consciousness is mone than emply
green washing. The produce is of the highest quality and
hails mosily from the local region. And Madre Nostra (14
points), the locale’s highly reputed Italian restaurant — which
is led by Roman chef Davide Cretoni — also boasts a new
panoramic lerrace, supports the right for all 1o access safe
drinking water and uses systems to offset the meat dishes’
carbon footprint.

AN ECOLOGICAL APPROACH

Here, all s1aff members add their own personal touch, from
the 1o the bar, reception, concierge, housckeepi
or marketing, Each domain has its ambassadors, sel
from the personnel to reflect on the hotel's process
how to make them more environmentally friendly. No
plastic bags at the spa. Cocktail gamishes grown on-si
Everything counts, The resort even has its own Sustain-
ability Manager!

i 2020, tho ownor of 1o CERVO, Danlel F Lauber,
gacioed 1o amoark on B new acventure: “To mawe the
CERVD & place that franscands a raditional hotel and
FAROF DOCOITIS 3 OGN pAce fof Deools, cultunes and
trancts, Wi a Fcus 0n balh ntemal parvays a7 on Ihe
beauty of the surounding natural ecvironment”
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living the high life

1. Fusalp

YOHAN jacket in
black softshell fleece-
laminated material
fusalpcom

2. Sirch
Racing Sled Abyss R13
sirch.de

3. Nikon
KitZ f+40SE
mikon.ch

4. Moncler
Tiarna Mini Bag
monclercom

5. Bogner
Baskets montantes Antwerp

bognercom

6. IWC Schaffhausen
Portugieser Calendrier
Perpétuel 44

wc.com

Technical details PRINT

Format

Open format 400 x 265 mm
Closed format 200 x 265 mm
Adjusted 3-panel cover (optional)

Files
PDFX-Ready (PDF/X-4 with cutting lines
and 3 mm overflow)

Color profile

COVER

PSO Uncoated v3 (FOGRA5S2)

INSIDE

PSO Uncoated v3 (FOGRAS2)

Number of pages
100 pages

Languages

French - English - German (separate editions)

Print

COVER

recto verso four-colour printing

INSIDE

recto verso four-colour printing

Finishing

COVER

Glued square back PU.R.

helvet Zermatt mediakit 2023-2024



Ad formats

LIVING AREA

190x258 mm

Cover 2
RIGHT-HAND GROOVING 7 MM

LIVING AREA
190x258 mm

LIVING AREA
190x258 mm

Cover 3
LEFT-HAND GROOVING 7 MM

LIVING AREA

187x258 mm

LIVING AREA
187x258 mm

Cover 4

LIVING AREA
187x258 mm

RIGHT-HAND GROOVING 7 MM

LIVING
AREA

97x258 mm

Double page Full page Half page
200 x 265 mm
Covers +3 MM OVERFLOW
400 x 265 mm
Double page +3 MM OVERFLOW
200 x 265 mm
Full page +3 MM OVERFLOW
Half page 97 x 265 mMm

+ 3 MM OVERFLOW

living the high life

Gate Folder

LIVING AREA
170 x 258 mm

PART 4

LIVING AREA
170 x 258 mm

PART 2

LIVING AREA
170 x 258 mm

PART 3

LIVING AREA
170 x 258 mm

PART 4

LIVING AREA
170 x 258 mm

Gate Folder in the beginning of the magazine

PART 3

LIVING AREA
170 x 258 mm

PART 2

LIVING AREA
170 x 258 mm

Gate Folder at the end of the magazine

END END

OF MAG LIVING AREA OF MAG
170 x 258 mm

190 x 265 mm
Part 1 + 3 MM OVERFLOW
Part 2 190 x 265 mm
+ 3 MM OVERFLOW
Part 3 200 x 265 mm
+ 3 MM OVERFLOW
Part 4 200 x 265 mm

+ 3 MM OVERFLOW
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Digital

Optimal extension on
mobile phone or computer

Digital extension of the magazine in our
digital bubble, web and social networks. |t
allows you to access the latest news and
videos, which are regularly updated, and to
turn the pages of the magazine with bonu-
I = ses. This optimal reading allows you to take
T — | the full measure of the subjects covered
) and to taste a little extra adrenaline... which
makes all the difference!

What's in a name? In the case of helvet —an
entire nation’s spirit. helvet is Switzerland. It
embodies the soul behind Swiss-made and
Swissness.

Also on Instagram

living the high life 10 helvet Zermatt mediakit 2023-2024
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Technical details DIGITAL

Wideboard

AUDEN&REWPIBUET RUN ON SITE
Size desktop: 1480 x 307 px Formats: gif, jpg, html 5 (fully responsive fluid design)
Size mobile: 800 x 280 px Format: jpg

Weight: 500 Ko max.

PORTFOLIO

Monsterboard

HOME PAGE

Size: 607 x 635 px Formats: gif, jpg, html 5 (fully responsive fluid design)
Size mobile: 607 x 635 px Format: jpg

Weight: 500 Ko max.

Video

HOME PAGE

Size: 1224 x 635 px
Formats: lien video direct

Joni Hedinger
Lceil rivé sur les Alpes suisses LIRE LA SUITE

Video + Monsterboard
HOME PAGE

Desktop formats: video direct link + gif, jpg, html 5 (fully responsive fluid design)
Mobile formats: video direct link + jpg
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F+helvet

The

Shopping
Map of
Zermatt

WINTER 2025-2026

living the high life

The
Shopping
\"P-TeXeli
Zermatt

SUMMER 2026

Winter edition 2025-2026 November - April
Print run 30’000 copies

Summer edition 2026 June - October

Print run 30’000 copies

Technical informations

Open format: 220 x 630 mm

Closed format: 105 x 220 mm

12-pages / 6-panel leaflet

3 accordion folds

File PDF/X-4 with cutting lines and 3 mm overflow
Profile PSO Uncoated V3 (FOGRA52)

Prices (for both seasons) Formats Prices
Cover 1 105 x 77 mm CHF 8'000.-
Cover 4 93 x 208 mm CHF 6'000.-
Full page 93 x 208 mm CHF 2°000.-
Top 100 x 150 mm CHF 3000.-
Logo on the map - CHF1050.-

Prices do not include VAT There is also the possibility to choose only one season.
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COVER1

Shopping
Map of
Zermatt

The

FULL PAGE1

FULL PAGE 2

FULL PAGE 3

FULL PAGE 4

COVER 4
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YOUR LOGO

(i]

BAHNHOFPLATZ
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living the high life

Frhelvet

ZERMATT

Fhelvet

CRANS-
MONTANA

Fhelvet

VERBIER

GENEVA - ZERMATT — VERBIER — CRANS-MONTANA

In the captivating world of the helvet magazine collection, each issue embodies the essence of

Switzerland, Swiss-made, and Swissness. Highlighting everything the country stands for, from its

outstanding past achievements to the promise that still lies ahead, helvet takes you on a unique

journey through Swiss diversity and authenticity. Explore unique perspectives on culture, innovation

and nature, capturing the soul of Switzerland in all its aspects. Let helvet take you on an editorial
experience that celebrates the richness and diversity of Switzerland.

Fthelvet

GENEVA

helvet collection

14

VERBIER BOOK

Switzerland is a haven, its mountains a source of inspiration, the contemporary architecture of its
finest resorts a unique encounter between yesterday and tomorrow. Explore the quintessential Val
de Bagnes, immerse yourself in its breathtaking landscapes, whether in the snowy winter months
or the sun-drenched summers. All this is revealed to you through the captivating pages of a richly
illustrated 288-page book, whose exceptional iconography captures the magic and authenticity of
this extraordinary place. Welcome to Verbier, where every season tells a new and unforgettable story.

helvet Zermatt mediakit 2023-2024



S A W

'J""I:'i e ._.*_.-{_._:;_#'f.-f_.-{.-}:lf"
/

s

“'r_3'11" ke iy
s e
._r--*-f"'-’f"”;_f.-'n;

Ty

it
3 .

Akt e : : .

» 'y ¥ i ) .
R A T T . W
oot e P i J oy




